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White (Guardian White)
#F5F5F5

(RGB: 245, 245, 245)
*for background

Black (Brain Black)
#0AO0A14

(RGB: 10, 10, 20)
*for framing contents
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Synspective

White : #FFFFFF (RGB : 255, 255, 255)
Black : #000000 (RGB :0,0,0)
Gray :#999999 (RGB : 153, 153, 153 )
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Font: Avenir

Usage: English text for WEB and promotion materials

Synspective goes to the next
level.

The wisdom of owls

Synspective provides SAR data and remote monitoring
services to government agencies and companies worldwide.

StriX is a small, innovative, and low-cost Synthetic Aperture Radar (SAR) satellite that was

jointly developed by Synspective, the University of Tokyo, the Tokyo Institute of Technology,

and the Japan Aerospace Exploration Agency (JAXA). The technology originated from the
Impulsing Paradigm Change through Disruptive Technologies (IMPACT) Program, a Japanese
government-led R&D initiative.
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Font: Helvetica

Usage: English text for Presentation (when you use slide
materials)

Synspective goes to the
next level.

The wisdom of owls

Synspective provides SAR data and remote monitoring
services to government agencies and companies
worldwide.

StriX is a small, innovative, and low-cost Synthetic Aperture Radar (SAR) satellite that
was jointly developed by Synspective, the University of Tokyo, the Tokyo Institute of
Technology, and the Japan Aerospace Exploration Agency (JAXA). The technology
originated from the Impulsing Paradigm Change through Disruptive Technologies
(ImPACT) Program, a Japanese government-led R&D initiative.
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